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of lifestyles

llip products encompass three business categories.
Fresh Produce Packaging is the range of punnets, trays and fruit
nest trays for fruit and vegetable. These articles are designed

to meet several needs simultaneously: make it possible to deliver
packaged products over long distances while preserving their
integrity and freshness, and enhancing the packaged product
presentation, building brand recognition, while improving

the convenience for the consumer. In this manner, we obtain three
results in one: extending the shelf life, tackling food waste, therefore
reducing environmental impact, and satisfying the consumer.

Food Service Packaging is the range of cups, plates, cutlery, bowls,
deli-food containers and packaging solutions for the food service _
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level to premium and design products, from PET to compostable

articles, from unbreakable to microwavable solutions.

All these products ensure maximum safety, value for money,

convenience and ease of use for caterers, retailers and end

consumers. The keywords are safety, practicality and design.

for fresh and ultra-fresh products. The range of trays designed
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in terms of denesting, machinability and sealability, to meet any
requirements, whether in an artisan workshop or in major industrial
packaging centres. MAP trays ensure maximum protection

and freshness of the packaged product, together with maximum
food safety , preventing indirect food contamination risks.

The consumer is forewarned...
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Fresh Food Packaging is the line of MAP heat-sealable trays *
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for Numbers

A great European group.
A passion nourished for over half a century

Nowadays, our turnover exceeds 130 million Euros and is expected
to go on increasing year after year thanks also to our staff

of around 300 skilled people in our organization. llip products are
exported to more than 58 different countries in the 5 continents.
Production facilities occupy an overall area of 34,000 m?, and,

once the expansion works underway are completed, will increase
to 131,000 m? with the integration of storage for finished products.
With these resources, llip has a B2B customer portfolio of over
4,000 units, an assortment of over 3,000 items, and annual
production volumes of over 6 billion pieces.

Numbers are key, but numbers alone cannot account for such

a firmly established reputation of reliability, which extends well
beyond our national borders, and embodies the passion,

and the professional skills of all those who have worked and
continue to work at llip.

As a great representative of the Emilia region, Enzo Ferrari, creator
of an Italian legend such as the Ferrari car, once said: “The best car?
The one that has yet to be built.”

Our setup as a Group

The ILPA Group is comprised of three
companies. Besides llip, the Group includes
MP3 and AMP Recycling. MP3 specialises in the &+
supply of semi-finished products (film in reels i
and cut sheets), made from traditional plastic
and bioplastic (PLA) materials, in multilayer

or laminated configurations.

The AMP Recycling plant located in Ferrara

is where RPET is produced, relieving ILIP from
the need to buy this material from external
suppliers. The plant recycles 30,000 tons

of post-consumption PET per year, to obtain
recycled raw material and thereby avoid

the production of equal amounts of virgin PET,
which, in terms of CO? emissions, corresponds
to about 75,000,000 kg of CO? eq.
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